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Travel & Tourism BTEC
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Key Stage 3

A variety of subjects are combined into the study elements of the
Travel and Tourism BTEC course, including humanities subjects
and mathematics, as well as a broader knowledge and
understanding of travel and the tourism industry.
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The course looks at studying the aims, products and services of
different travel and tourism organisations, their use of consumer
technologies, the features of tourist destinations, how organisations
meet customer needs and preferences, and the influences on
global travel and tourism.




